
“Living together positively Be safe!”Living together positively. Be safe!
The German campaign for World AIDS DayThe German campaign for World AIDS Day



• Promotion of a climate of social solidarity has been onePromotion of a climate of social solidarity has been one 
of Germany‘s prevention aims from the beginning 

• The German public has mostly shown solidarity towards• The German public has mostly shown solidarity towards 
PLWH

• Nevertheless many PLWH still report discrimination in• Nevertheless, many PLWH still report discrimination in 
everyday life, both as an actual experience and as a y y p
crippling fear

• There is a lack of representative data, but the p ,
professional opinion is that the problem is considerable



The campaign aims to putThe campaign aims to put 
the topic of living with HIVthe topic of living with HIV 
on the agenda every year g y y
and encourage discussion 
and debate.



Th th f th iThe themes of the campaign are:

- HIV and workHIV and work
- HIV and family
- HIV and friendship

HIV d li it ti- HIV and limitations
HIV and being active- HIV and being active

Our powerful ambassadors talk to the 
media, schoolchildren and others and 
t ll th h “li i iti ltell them how “living positively 
together” can worktogether  can work.



Th i h iThe campaign shows genuine, 
brave committed people withbrave, committed people with 
HIV. Some ambassadorsHIV. Some ambassadors 
appear on posters…



… while other people with HIV 
tell their stories online on 

lt id t d d iwww.weltaidstag.de and in 
social media: about 450 000social media: about 450,000 
people have already joined the p p y j
discussions on Facebook, 
Twitter and other social media 
fforums.



Media data 2011Media data 2011

• 25 000 large posters displayed on billboards supplied• 25,000 large posters, displayed on billboards supplied 
rent-free across the countryrent free across the country

• 80,000 indoor posters, 250,000 information leaflets and80,000 indoor posters, 250,000 information leaflets and 
250,000 stickers distributed at events

• 3.7 million postcards distributed free of charge
• Over 100 advertisements carried free of charge by daily 

papers, magazines and Web portals
• Over 25 TV channels broadcast the TV spot free of 

chargecharge
• The film spot was shown in German cinemas for five• The film spot was shown in German cinemas for five 

weeksweeks



[Link for the TV/film spot][Link for the TV/film spot]



In a climate of solidarityIn a climate of solidarity…

• people with HIV take more care to protect• … people with HIV take more care to protect 
themselves and their sexual partner and are less p
afraid of being rejected

• untested or HIV negative people can ask others to• … untested or HIV-negative people can ask others to 
practise safer sex without needing to worry that they p g y y
will be assumed to be HIV-positive themselves and 

ill th b b di d t dwill thereby be disadvantaged.



The German campaign for World AIDS Day is a jointThe German campaign for World AIDS Day is a joint 
campaign by the Government and nongovernmentalcampaign by the Government and nongovernmental 
organizations:

– Federal Ministry of Health (Gov) 
Federal Centre for Health Education (Gov)– Federal Centre for Health Education (Gov)

– Deutsche AIDS-Hilfe (German AIDS Service Organisation) (NGO)Deutsche AIDS Hilfe (German AIDS Service Organisation) (NGO)
– Deutsche AIDS-Stiftung (German AIDS Foundation) (NGO)


